List of Books Available in Juneau Area Libraries 
Abbott, Susan. Fine Art Publicity : The Complete Guide for Galleries and Artists. 2nd ed. New York; San Francisco: Allworth Press; Art World Press, 2005. 

Alpers, Svetlana. Rembrandt's Enterprise : The Studio and the Market. Chicago: University of Chicago Press, 1988. 

Barnes, Molly. How to Get Hung : A Practical Guide for Emerging Artists. 1st ed. Boston: Journey Editions, 1994. 

Bätschmann, Oskar. The Artist in the Modern World : The Conflict between Market and Self-Expression. New Haven, Conn: Yale University Press, 1997. 

Caplin, Lee Evan. The Business of Art. Englewood Cliffs, N.J: Prentice-Hall, 1982. 

Chamberlain, Betty. The Artist's Guide to the Art Market. 4th ed. New York: Watson-Guptil, 1983. 

The Artist's Guide to the Art Market. 4th ed. New York: Watson-Guptil, 1983. 

Cox, Mary. Artist's & Graphic Designer's Market, 1996 : Where & how to Sell Your Illustration, Fine Art, Graphic Design & Cartoons. Cincinnati, Ohio: Writer's Digest Books, 1995. 

Fine, Gary Alan. Everyday Genius : Self-Taught Art and the Culture of Authenticity. Chicago: University of Chicago Press, 2004. 

Gold, Ed. The Business of Graphic Design : A Sensible Approach to Marketing and Managing a Graphic Design Firm. New York: Watson-Guptill, 1985. 

Goldberg, Jan. Careers for Geniuses & Other Gifted Types. VGM Career Books. 2001 <http://www.netLibrary.com/urlapi.asp?action=summary&v=1&bookid=54840 Note: An e- book>.
Grant, Daniel. The Business of being an Artist. 3rd ed. New York: Allworth Press, 2000. 
Holden, Donald. Art Career Guide : A Guidance Handbook for Art Students, Teachers, Vocational Counselors, and Job Hunters. 4th ed., rev. and enl ed. New York: Watson-Guptill Publications, 1983. 

Johnson, Bervin M., et al. Opportunities in photography careers. VGM Career Horizons. 1999.  <http://www.netlibrary.com/urlapi.asp?action=summary&v=1&bookid=8897 Note: An e- book>.
Klayman, Toby Judith, and Cobbett Steinberg. The Artists' Survival Manual : A Complete Guide to Marketing Your Work. 2nd updated ed. New York: Scribner, 1987. 

Menen, Aubrey. Art & Money : An Irreverent History. New York: McGraw Hill, 1980. 

Metzdorf, Martha. The Ultimate Portfolio. 1st ed. Cincinnati, Ohio: North Light Books, 1991. 

Michels, Caroll. How to Survive and Prosper as an Artist : Selling Yourself without Selling Your Soul. 4th ed. New York: H. Holt, 1997. 

Ritzenthaler, Carol L. Teen guide to getting started in the arts. Greenwood Press. 2002. <http://www.netLibrary.com/urlapi.asp?action=summary&v=1&bookid=99189 Note: An e- book>.

Scribner, Paul, et al. Putting Creativity to Work : Careers in the Arts for People with Disabilities. Baltimore, Md.: Social Security Administration's Office of Employment Support Programs, 2000. 

Sealaska Heritage Foundation, and McDowell Group. Southeast Alaska Native Artists Cooperative Market Study. Juneau, Alaska: Sealaska Heritage Foundation, 1991. 

Smith, Constance. Art Marketing 101 : A Handbook for the Fine Artist. 2nd ed. Penn Valley, Calif: ArtNetwork, 1997. 

  Art Marketing Handbook for the Fine Artist : A Step-by-Step Guide on how to Market Your Fine Art. 1st ed. Renaissance, Calif: ArtNetwork Press, 1992. 

